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Print Still Isn’t Really Going Away, Any Time Soon.
You Still Need To Own That Challenge.
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Digital Advertising Will Be A Growing, Major Revenue 
Source. But, Not Always For You.

@raju



Subscriptions Are Working.
Just Don’t Count On Them To Solve Everything.
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Yet, Media Revenue Streams Are Surprisingly Vast 
 Display Advertising

 Programmatic Advertising

 Video

 Native Advertising/Custom Content

 Digital Subscriptions

 Newsletters

 Podcasts/Audio

 Education

 Management Expertise

 Crowdfunding/Donations

 Crowdsourcing

 Licensing Of Brand/Content

 E-Commerce

 “Television” Shows

 Translation

 Tech: CMS Platform/Tools

 Memberships

 Events (P&L Driven)

 Offline Content (Books/Print)

 Audience (Data)

 Archives (Photos & Articles)

 Philanthropy 
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Content Still Rules. But Content-Led Commerce Might Help You Rule 
Longer.
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Can You Now Leverage Print, 
But As A Digital Companion?



The Membership Proposition Works.
It Is Hard Work
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The Opportunity In Turning Journalism, Into Serials
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Your Management Expertise Is Worth A Lot 10
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The Translation Opportunity Is Real
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There  Is Smart(er) Value In Your Archives
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Can Your Video Really ‘Show’ And Make Money?
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Can You Spot The Newsletter Opportunity?
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Events Aren’t Easy But Can Be Distinctly Lucrative
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There Is A Growing Appetite To Fund Journalism
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If You Build It, Can You Also Sell It?
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The Hunt For Young Audiences Is Not Just About Readers 
Anymore
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Getting Smarter With ‘Custom’ Journalism
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Can You ‘Talk’ Your Way To New Revenue?
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Turning Crowdsourcing From Enemy To A Revenue Generator



Media Revenue Streams Are Surprisingly Vast 
 Display Advertising

 Programmatic Advertising

 Video

 Native Advertising/Custom Content

 Digital Subscriptions

 Newsletters

 Podcasts/Audio

 Education

 Management Expertise

 Crowdfunding/Donations

 Crowdsourcing

 Licensing Of Brand/Content

 E-Commerce

 “Television” Shows

 Translation

 Tech: CMS Platform/Tools

 Memberships

 Events (P&L Driven)

 Offline Content (Books/Print)

 Audience (Data)

 Archives (Photos & Articles)

 Philanthropy 
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A Hands-Free World Is Coming.
Can We Make The Content-to-Cars Connection?
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If we want things to stay as they are, 
things will have to change.

@raju



RAJU NARISETTI

Columbia University School of Journalism

Raju.Narisetti@Columbia.edu

@raju

Beyond Just Advertising & Subscriptions

On Revenue Diversification Experiences and 

Real Roadmaps for Sustainable Growth

Publish Asia 2019
May 08, 2019


